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FOCUS

OBJECTIVE

> Distinguish between an organizational and a societal perspective on social
entrepreneurship and social business.

> Compare the contribution of social entrepreneurship with the potential of charitable
NGOs and aid, for-profit companies, and government provision.

2 Discuss social entrepreneurship as an alternative instrument for solving social

problems and addressing social needs.
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THE RADIGAL DIFFERENCE

MILTON FRIEDMAN
“SOCIAL RESPONSIBILITY OF BUSINESS IS TO INGREASE ITS PROFITS.

MUHAMMAD YUNUS
SOCIAL RESPONSIBILITY OF BUSINESS IS TO ADDRESS SOGIAL

NEEDS.
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Internal Perspective
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NGOs, social enterprises, and for-profit
companies are thus not competing ends but
alternative means for meeting social nheeds

Takes a societal perspective and argues that the
profit-motive as an organizational end can be a
powerful means for indirectly achieving diverse
societal needs

" Takes an organizational perspective and then suggests,
defining a social purpose directly as the organizational end
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SOCIAL ENTREPRENEURSHIP VENTURE CANT BE COMPARED WITH FOR-PROFIT BUSINESS.

SOCIAL ENTERPRISE GANT BE COMPARED WITH NGO FINANGED BY DONATIONS




Social entrepreneurship can be seen as a “tool” to address social needs.

The powerfulness of the impact depends on:

v' the problem to be solved,

v the conditions under which it will be used and

v the alternatives.




STATIC IMPACGT AND SOCIAL ENTREPREN

Social entrepreneurship is often an important
second-best solution

in areas where first-best solutions fail




STATIC IMPACT OF GHARITABLE NGOS AND AID V3. SE

THE MAJOR DIFFERENCE BETWEEN NGO AND SE
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Temporal Dimension

Singular Event Continuous Challenge
- (1) vV Vv . (V) (In)
- Small
-g Group| Example: Example:
S Helping somebody Taking care of
_________ g who has the flu bedridden elderly
.......... E { N \
________ 3 (1) (IV)
D
Y& &
- (V) /0
SEp Example: Example:
Disaster relief Health care;
after tsunami education
\ /J N\ J/




STATIC IMPACT OF FOR-PROFITCOMPANIESVS.SE. ..

-3 POINTS AND A DESCRIPTION

= > Profits are an indicator of value creation.

I.rF
Addressing social and ecological needs Ends
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Profits show investors the areas with the largest

|
Societal Perspective

Internal Perspective
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|

N “\“\Q\\ NN \\ N \ LR \\( N\

Ak

N

N

N NN

. NN \\\ N: N N
\.\\ NN N

NN N . NN NN N NN
N N N RN \ N\ : N N N N RN N N N

N \\ N N \\ N \\\ N \\:\\ N \\\ N > AN \\\\§ N N \\ N \\,\\ N ‘\ R NN .\_\‘\_ .,\ \\\\\ N \‘K \ N

N NS N R N LR R N AR R N RN

N R NN ‘\\\\\ N AN X N NMIIR \ 3 \\\\
\\\\\\ \\\\ NN ‘\\ SRR \ N \ \ N \\_\ N \\\\ ' \\\ NN N
N\ NTTRDRNnnbmbtt NN \‘\*‘-‘\\\ NTTH T L T}]T]TH N R N \\

N . \\ N 8 N ‘\\ ) } N\ N N \ N : N \ N\ A \\ N N S N N \\\\\ \\\

\
N\



D AN Tyt
AR vy
KN i

) —st s

v

K
A}

)
&)

My
f

i

R

N

”.s.vt.
A

o (as

¥,

L7

v,
oA
VAR
Y VAN
on, iW«—. iy .‘.»:5 X
AR A
y (N Y
;..v;&,.kv ) %
._....‘.“.w“.._“.nc
AN,
'

Ay )
YA,
o ‘h..((... ¥
,‘ A

o
5 VAN RAY
XA

-\M

i
W) \.w N2
G

44

N 1)
Ay
Ly e

o
RO

DT

,&,. ) Q
e x..s.. o0 f..,...ﬂ..\
. R A i
W \ A
AN,
o
) PO

]

i

o \.”\..._
Ly

/"

(N
},”.. !
JA
R 3 {
e ¢ oA X &,w“«« 4
) K W

Tt
AN

Y,

LAY
AO48

AN

)
W

o
r\_
]

[y

i 0

XA Ve,
ORI
Ny
.u.«,.sf A

/.

g i

B

i A
Y

D :
\; AL
e
DO AN
AN ..a )
NUSL WVl LY
ORI
.—.... \
N
TN
(A

' VIR
KEPNERN )

XA
V e ‘ ) S Y
\,.\‘,"..x x.\ / XA :
AN i

0

355 ..._ )
]

/) A 5 m,u..u )
L \Q.

\..s.\.\.sw-\.\ 4\
RN

KA
A
AR

\.\.q’\h\- 5&\\
YA
a‘\_’_“\\._t A

.\?Wt
U RS
by

g s..\

¥
i

& s.u....,
N P,
Xy
[
e
R
o 4..“\.\.
Y
Ry
v.«.,r«w,.w. A
W N )
'wsxﬂ. AR
Y 2
A
SO
o ,\....

fin
(i ..Vc %

e
AR NY

7y

)

..—....au,.,. "

N

g

e
A
o

iy ) _...\\,.h,\.\

i -“. ey
a0 ..V..c

N L

n
fn_ ‘.. )
.z..n..‘....

IO
m\u f...}v....

> ) \,.
(AR
Ty x,_ 0

S,

, %,)k\

iy

v \a\_

Ay

; _w e
..J..v o

..., Y
U AR
AN
ERrAdy
AR
QU
;.{

£
| 4...._,_.'“.«_.«.&._

N
R
STANE

” i
A
.\c\. ¢
VA

Ly
(AN
(5
4,

w

)

\.:s?. K
f b
)

) ..v_)

;s

I

&

Wy ..,..R, %
W s

.:,.s.w«v.,w{“u.
Aty

G A A

AN R e

CRIAS ;__..f‘.. o

AR AN .

AR 1 S
) h) ,..\f.

oV
4\ x&
O\

\..ﬁ.

ol
X ..“__r

LA &
r..\\». ..}.3

...
o ,w.é

O

y
3

A
)

B
QUOTN
e ,.k,
Y

s
g

54

o

. P. .

r“.ﬁ,,,.s \.

C J.%M \fis

AL

SN

N4 .fu—... M«\,.\
A
Ly

e
X

0

i
e
\.mn \fx “f

XK

3 -. v
CeAy)

NN s.\. s
KA

2
e

11
-.....u“\

.
KA
I

m

._.,__u..)

LK
Wity §

L4
LABER
(AN

Y
,‘(... \.&M\f
e

\\..\x

)

N7
SEN
WA

A
o

g
o y el

AN AR

1
A
’y

SRS

) wv:

v
o
'] s— \“ s_e «r\- 78
Wy

"
.H....A RN

N

¥, ?”

1
._f“\_..

i
WA
ACee.
AN
o

b

i)

O

&x“..."...i,
SNy,
AW,
AR

A
SN
..».H‘.eu.
AN
A
w0
e

VAN

oy H_H..w (N
W e
ARAN RN

\
Y

-or

S8
%

25
V) ..“ AN
A !

AW,
A i

M_.He.s. w
B

!
N0

h)

Ve

Wl

AN
AL
..Ap%.h&h

e

»......_.\

e

PRI SR SR

AL ZRHN LA

A
S

]

(7
i
A
Y

AN

;
AN
CRRe
s

AN
A

A
J
»X,.
A
h

AR

5 A

A PR )

el SN e A

Bl Y W

k\ﬂ; 5 ', :.,,\.“f.
N,

4

’
S

s
A gx.“..

(A
L Ab
N A

pit
\

V.
(2

Iy
Wy

/3

J
A A

N
L

\

KX
AN

AN

PR
R
n.f:«%\

) ,.\..
A
AN
)

\
s—\
7,

a..ﬁ ..Q.M«_. Y

NANL Y

A

._' \
oy
N /i

¥\3

AR
AR

A

\
K
5

S

4
N
L EAR \..,,. \‘..A

LA

AR M
e

"

XXX
AT

5
0

el e
.«m.,.».. R
VA

0 A
QRN
MA s

440

v

XA VKR
A XN
Y B _.n..
AR,
g

NN
W2
\Nx s b

A

A

AIN,
Vi)

X
AT,

s

s

o

o\

)

5
o

o

—ﬁs\

AN
RN
, ..«.q..\r_

G sS

\..i._\u.\.%
> N
A 017 ,\‘a _...w
Y
%
L.
%)
o

N

\rx 4

oy

A

.A'....

4 I

0
»

AN

WA
VA
()

. :
Ay A

«..q. /e

0

RN
A B ATR AR

(P

BT

5

Ay,

2
i ,w.é :

ey
A AN,

N

!
SARIA 4
(R CDITI
o ar\ N
0

U .....A.
NG
N

"
.(.

e

U
v

P
VAR
.w..,.‘...fuv”. a\....,
VA

)
Al
AR
N LAlavaes,
Y, SN y

.
v
¥

) .t..ﬂ. Cat AN
J f(\... DAY

_
)
i sy

o,
_P, )

VA
Ay ) \.\( f
A

N SN

AR

/

i

o
TN
' % _f L)
A AN A

AU
WA,

¥,
VY

%
Y I..(.r ; . )
;“._? ¥ \wﬁ

N
YNy i
) i’

N
R

|

Y

| v.._ A

o

i

Y, i
\

co._f A
A
A
...“..M...
1 "

WA,
\.\x..i.__....
8 ) \
f ,..\us ﬁ\ N
XL

A

o
05

o

)
y

mt..s.

WALy

X ‘.W“,_Na
O
>

AR

£.5)

4

W

A

AN
>\~‘



HANK YOU FOR LISTENING!

ANY QUESTIONS?



